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Chicken Soup for the Traveler’s Soul
“SEE AMERICA 2002” CROSS-COUNTRY TOUR

Hit the road with Chicken Soup for the TRAVELER’S Soul!

The wildly successful Chicken Soup for the Soul® series has sold over 65 million books.  With the recent release of the best-selling title Chicken Soup for the TRAVELER'S Soul, they are looking to reconnect people with the spirit of travel and are planning a 14-week "See America 2002" cross-country RV Tour, co-sponsored by Coachmen RV and the Ford Motor Company.  

This 23-state road trip will kick-off National Tourism Week in New York City on May 4th, 2002 (National Traveler's Appreciation Day) and end at the Pier in Santa Monica, California on August 12th, 2002.

They hope to spread the message that now, more than ever, is the time to exercise our freedom to travel and see our great country! 

Chicken Soup for the Soul's® mission statement is to "Change the World One Story At A Time" and with each book sold, a portion of the proceeds is donated to specific charities.  To date, over $8 million dollars has been given to various charity partners.  Their charity partners on Chicken Soup for the Traveler’ Soul include the National Federation of the Blind and the International Institute for Peace Through Tourism.

The route will take them to many popular travel destinations including some that are featured in the book, as well as the hometowns of many of the book's contributors.

Major national and local television, radio and print media will be on hand to cover the tour.  Extensive electronic and print interviews are planned for each city, as are various special events and book signings.

For more information, please go to: www.chickensoup.com.

